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B Or, if there’s someone on your gift-list whom you're
really looking to impress, consider a package from DFW
Elite Auto Rental.com. The company has brought back
its popular “couples tour” package for the holidays, run-
ning through Valentine’s Day. Priced at $649 per person,
the tour follows a 200-mile pre-planned scenic route in
five cars designed for sheer driving pleasure — including
the Rolls-Royce Phantom VI and the Mercedes SL500.
Drivers will get at least 30 minutes behind the wheel
of each luxury car. The tour also includes lunch at an
upscale restaurant and photos to commemorate the day.
Ron Sturgeon, owner of DFW Elite Auto, says he person-
ally selected the cars on the couples tour for their luxury
and comfort. ... Speaking of top-of-the-line rldes aDec.
11 story in USA Today finds
vehicles can “say a lot about
— the person in the corner of-
— fice.” The newspaper’s survey
of 90 CEOs found 13% drove
BMWs, 12% drove a Mercedes
and 10% a Toyota. Thirteen- ROLLS-ROYCE PHANTOM VI
percent drove hybrids. Gary
Kelly, CEO of Southwest Airlines, drives a used 2005
Porsche 911 Carrera. “You have to drive; it might as well
be fun,” he said in the story. Herb Vest, CEO of the Dal-
las-based dating site True.com, drives a Mercedes con-
vertible and said pricey cars, clothes and homes owned by
top execs motivate workers. (Yeah, right. You keep telling
yourself that, Herb.)
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